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This book is about coffee, tales, and architectu-
re, and their shared relationships.
In addition to enabling us to live, architecture 
is in itself a form of hermeneutical narration1, 
interpretative of the human approach to dwell-
ing and living together in complex forms of 
working, caring, entertainment and rituals. 
The architecture of the venues to publicly share 
food and drink must satisfy the primary need 
for nourishment and the desire to obtain ple-
asure from it and, in the long run, mediate 
between these needs and the rituals and forms 
of sociability.
In the consumer society, the offering of food 
and drink is so vast that to stand out, a pro-
ducer cannot rely solely on the quality of what 
is being offered but must also tell the story of 
the product (where it comes from, what its cha-
racteristics are, who works on it) but not only: 
the taste of a product must be placed within an 
imaginary2 building, something that contribu-
tes decisively to the architecture of the places of 
consumption. 
In this sense, spaces for coffee constitute a 
quintessential example: places of ephemeral 
pleasure but with a long history in Western 
urban culture, urban interiors3 that illustrate 
1 P. Ricœur, Architecture and Narrativity. Études 
Ricoeuriennes / Ricoeur Studies, Vol 7, No 2 (2016), pp. 
31-42 ISSN 2156-7808
2 S. Annicchiarico (ed.) I luoghi del caffè. Places for coffee, 
Lavazza, Modo, Milan 1999.
3 G. Scavuzzo, “Il caffè: interno urbano con figure”, in Uno 
spazio del caffè, G. Scavuzzo (ed.) EUT, Trieste 2016.

the transformations of the city. Coffee itself, 
exciting and aromatic as it is, seems to enjoy 
a privileged relationship with narration, being 
at the heart of many tales and stories. Perhaps 
also thanks to the imaginative creativity of this 
stimulating drink, coffee shops have spawned 
philosophical systems, formal experiments, 
ideological and aesthetic revolutions. 
The coffee shop offers interior architecture the 
opportunity to work on the narration of iden-
tities and lifestyles, lying somewhere between 
the domestic and the urban, privacy and socia-
lizing, global and local. 
This intertwining of taste, senses, space, col-
lective imagination and its story within the 
city still generates new places today, complex 
functional destinations, hybrid urban interiors 
that are no longer merely spaces for sale and 
consumption but also places where people 
can become acquainted with a product before 
tasting it, in which the preparation process is 
shown and explained, hence also spaces equip-
ped for working and training.
It is this complexity that we have tried to em-
brace in this book. 
The attitude of the coffee-place to transform 
itself, pandering to or often determining con-
sumption practices, urban culture and the 
collective imagination, is described in the first 
essay, Coffee Slot Machine, which follows the 
journey from Berlin to New York of a particular 
functional space formula generated around the 
consumption of coffee, that of the Automats.
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This is followed by the story of two projects, 
one in Berlin and the other in New York, that 
deal with the new distribution formulas inser-
ted into the urban fabric, thereby intervening 
on the pre-existing.
The first was a project for a university campus 
cafeteria in which the architect, Ulrike Reccius, 
created a place for the community embedding 
the story in relation to the city, quite literally, 
through the application of quotations on the 
walls, and architecturally, through his choice of 
materials and colours.
The second was a project for a school or trai-
ning centre on the taste of coffee and its proces-
sing, realized inside a historic building in Man-
hattan. The architect Jane Kim, the author of 
other spaces for coffee, tells of the way in which 
she interpreted the mixture of uses required for 
this new form of meeting place.
The last part of the book describes a design 
experiment carried out around the themes de-
scribed above. Trieste, a city linked historical-
ly to coffee as a product, its marketing, coffee 
places, and the centrality of coffee in urban 
culture, could not avoid opening up to the new 
hybrid situations born around coffee. 
On the initiative of the Imperator company, 
the Bloom Coffee School was born, whose spa-
ces were the venue for a design workshop in-
volving students from the University of Trieste 
guided by a guest lecturer, the architect Maria 
Rita Baragiotta. As in the case of the New York 
project, the object is not a bar but can contain 

one, is not a museum but is required to explain 
the material processes and culture, is an office 
but also offers entertainment, is a school but is 
also a production plant. And ultimately, it is 
architecture that attempts to bring order and 
sense to this unprecedented complexity.
These are all opportunities to explore the po-
tential of interior design to organize functional 
complexity, once again narrating coffee and its 
stories.

54 L’attrice Clara Bow in 
un Automat, 1931
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